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EC\éafe Introduction:
SEAFOOD Communication and behaviour

In relation to benefit/risk communication it is important to note that
negative news have a stronger impact than messages promoting
positive outcomes (Verbeke, Sioen et al. 2005, Verbeke 2008).

Changing the behaviour of consumers towards seafood consumption
by means of advisory messages is only possible when consumers are
aware of the advisory, know the advisory, and trust the advisory
information (Jardine 2003).

The research leading to these results has received funding from

the Europecn Union Seventh Framework Programme (FP7/2007-2013) www.ecsdfeseafood.eu

under the ECsaleSEAFOOD pooject (grant agreement n* 311820)



Basis and focus

behavioral changes are
determined by a
complex set of
interlinked personal

and environmental
——/ factors

Cognition

Figure 1. Hierarchical decision-ma amework as basis for the ECsafeSEAFOOD consumer study

- consumers’ perception of seafood and the status of the marine
environment,

- their related concerns,
- risk perceptions and confidence in information and information sources.
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- Survey;
- 5 countries (Belgium, Ireland, Italy, Portugal, and Spain);

- 480 respondents per country + 60 from the Canary Islands and 60
from Madeira;

- Samples were nationally representative regarding age and gender.
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1. General behaviour, attitudes, and perception regarding seafood;

2. Perceived risks and benefits of seafood, and confidence in control
organizations;

3. Use of information sources, trust in information sources, and
information needs;

4. General attitude towards the marine environment.
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EC\/SCIfe 1. General behaviour, attitudes, and
SEAFOOD perception regarding seafood

1. Consumption: significant differences among countries
2. High intention to eat seafood (above the neutral point = 4)

Table 7. Mean ratings on the behavior variables, comparison between the countries

Ireland Italy |Belgium |Portugal| Spain Total

Seafood consumption (number of

: 1.61° 2.11¢ 1.09° 2.78¢ 2.64¢ 2.05
times per week)

Intention to eat seafood (on a 7-point
Likert scale) 5.17¢ 5.11° 5.10° 5.59° 5.70° 5.33

3. Supermarket is the preferred place of buying seafood for the five
European countries
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2.Perceived risks and benefits of

EGYsafe
SEAFOOD seatood

Respondents perceive seafood more positive than negative.

Despite the possible risks, eating
seafood is healthy

| am convinced that benefits

overcome the risks of seafood m Disagree

m Neutral

mAgree

m Do not know

When buying and/or eating seafood, |
consider both the benefits and risks
related to seafood

| am not concerned that risks
overcome the benefits in seafood
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2. Perceived risks and benefits of

EGY¥safe
SEAFOOD seatood

Plastic residues (41%) follows heavy metals (48%).

Heavy metals [ 23% 00 25% I
Any type of contaminant [T25% 0 29%
Plastic residues [ 24%  29% SN
Parasites [0026%  29% DN
Bacteria and viruses ~ |I27SAN 0% E—, ! O
] ® Neutral
Biotoxins [N258% 0 31% I cn .
| m Worried
.
Pesticides D B Never heard about
Dioxins [0 258%  31% S E
Pharmaceuticals [N2B% 30k e e
Antibiotics |27 S
Hormones [0027% 0 31% S oee




2. Perceived risks and benefits of

ECYsafe
SEAFOOD seatood

Despite the low score on the general risk perception, 42% of
respondents are concerned about the safety of seafood.

I am not very concerned about
the amount of environmental
contaminants in seafood

M Disagree
Nowadays most seafood does not
. . i © Neutral
contain residues from chemicals
m Agree

The safety of seafood does not
concern me

The research leading to
the Europecn Union Seve
under the ECsaleSEAFOO
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- Respondents tend to trust the organizations that perform controls
of the safety of seafood;

- In general, the national food safety authority (4.86) is the
organization in which the respondents have most confidence;

- Followed by EFSA (4.77), and consumer organisations (4.75).
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3. Use of information sources, trust in
E%&;ﬁ information sources, and information
needs

- As an information source, respondents tend to trust the
physician/doctor the most, followed by consumer organizations
and scientists.

- However, information from science is almost never used.

- Respondents tend to have no trust in the information from the
government and seafood industry.

- Family and friends are the information sources that are used
mostly, followed by media, and internet.
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4. General attitudes towards the
EE(%{S(SJ(;% marine environment

- More neutral attitude towards the marine environment than
seafood.

- Respondents are concerned about marine environmental problemes.

- Participants did not have a strong belief in themselves in being
capable of making a difference in tackling marine environmental
problems.

- However, we observed: higher awareness=higher degree of concern

- higher belief that an individual can make a difference if a
concrete action is proposed
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EQYsafe Conclusions
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- Respondents have a good attitude towards seafood and more
neutral towards the marine environment.

- A certain concern about seafood safety cannot be ignored for
plastics (41%) (and heavy metals).

- Another study performed in ECsafeSEAFOOD (91 respondents)
highlighted that stakeholders (not consumers) believe that the
level of information available especially about plastics is
unsatisfying (Tediosi et al., 2015)
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EC\/sqfe Limitation
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We have to bear in mind that

The study was performed in 2013-2014... things might have changed
in the meantime.

Anyway, some advice can be given...
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Advice 1

- A link exists. tween the g s of ty arine environment, and
public health ¢ -bei Qr, :

- If consume ot just
something 1) Information campaigns oslfution may

start to hold a
2) Promotion of pro-

environmental behaviours

- They migh s ility towards the
issue as this may infl A d W ng. 2
- A higher awareness of this may ca\ e consumers to avoid (for

example) purchasing plastic| Ackaging, or littering, etc.
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EC\fscfe Advice 2

1) Balanced messages referring
both to health benefits and risks

Sedale

2) Provide knowledge about
environmental sustainability as
part of seafood consumption
advices

ar interest

T sumers’
ecting their food
09; Jacobs et al.,

-

know
choices and diet:
2017).
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* Now or later...
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