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In relation to benefit/risk communicationit is important to note that
negative news have a stronger impact than messagespromoting
positiveoutcomes(Verbeke, Sioenet al. 2005, Verbeke2008).

Introduction:
Communication and behaviour

Changingthe behaviourof consumerstowardsseafoodconsumption
by meansof advisorymessagesis only possiblewhen consumersare
aware of the advisory,know the advisory,and trust the advisory
information(Jardine2003).



Basis and focus

behavioral changes are 

determined by a 

complex set of 

interlinked personal 

and environmental 

factors

- consumers’perception of seafood and the status of the marine
environment,

- their relatedconcerns,
- riskperceptionsandconfidencein informationandinformationsources.



- Survey;

- 5 countries(Belgium,Ireland,Italy,Portugal,andSpain);

- 480respondentsper country+ 60 from the CanaryIslandsand60
from Madeira;

- Sampleswerenationallyrepresentativeregardingageandgender.

Consumer study characteristics



1. Generalbehaviour, attitudes,andperceptionregardingseafood;

2. Perceivedrisksandbenefitsof seafood,and confidencein control
organizations;

3. Use of information sources,trust in information sources,and
informationneeds;

4. Generalattitude towardsthe marineenvironment.

Study structure



1. Consumption: significantdifferencesamongcountries
2. Highintention to eat seafood(abovethe neutralpoint =4)

3. Supermarketis the preferredplaceof buyingseafoodfor the five
Europeancountries

1. General behaviour, attitudes, and 
perception regarding seafood



Respondentsperceiveseafoodmorepositivethannegative.

2.Perceived risks and benefits of 
seafood



Plasticresidues(41%) followsheavymetals(48%).

2. Perceived risks and benefits of 
seafood



Despite the low score on the general risk perception, 42% of
respondentsareconcernedaboutthe safetyof seafood.

2. Perceived risks and benefits of 
seafood



- Respondentstend to trust the organizationsthat perform controls
of the safetyof seafood;

- In general, the national food safety authority (4.86) is the
organizationin whichthe respondentshavemostconfidence;

- FollowedbyEFSA(4.77), andconsumerorganisations(4.75).

2. Confidence in control organizations



- As an information source, respondents tend to trust the
physician/doctorthe most, followed by consumerorganizations
andscientists.

- However, informationfrom scienceisalmostneverused.

- Respondentstend to have no trust in the information from the
governmentandseafoodindustry.

- Family and friends are the information sourcesthat are used
mostly,followedbymedia,andinternet.

3. Use of information sources, trust in 
information sources, and information 

needs



- More neutral attitude towards the marine environment than
seafood.

- Respondentsareconcernedaboutmarineenvironmentalproblems.

- Participantsdid not have a strong belief in themselvesin being
capableof making a difference in tackling marine environmental
problems.

- However,we observed: higherawareness=higherdegreeof concern
Ą higher belief that an individual can make a difference if a
concreteactionisproposed

4. General attitudes towards the 
marine environment



- Respondentshave a good attitude towards seafood and more
neutral towardsthe marineenvironment.

- A certain concern about seafood safety cannot be ignored for
plastics(41%) (andheavymetals).

- Another study performed in ECsafeSEAFOOD(91 respondents)
highlighted that stakeholders(not consumers)believe that the
level of information available especially about plastics is
unsatisfying(Tediosiet al., 2015)

Conclusions



Wehaveto bear in mind that

Thestudywasperformedin 2013-2014…thingsmight havechanged
in the meantime.

Anyway, some advicecan be given…

Limitation



- A link existsbetween the statusof the marine environment,and
publichealthandwell-being(Mooreet al., 2013).

- If consumersare awarethat plasticin the environmentis not just
something‘ugly’,but a risk for them, then plasticpollution may
start to holdanappealto them.Ą

- They might be willing to take personalresponsibilitytowards the
issueasthis mayinfluencetheir healthandwellbeing.Ą

- A higherawarenessof this link maycauseconsumersto avoid(for
example)purchasingplasticpackaging,or littering, etc.

Advice 1

1) Information campaigns

2) Promotion of pro-

environmental behaviours



- Regularconsumptionof seafoodis recommended,but threats to
Europeanmarinefishmustbe takeninto account.

- It is important to inform consumersso that they can adjust their
seafoodconsumptionpattern.

- Health and environmentalsustainabilityare of particular interest
becauseof their potential impactin termsof changingconsumers’
knowledge, shaping their attitudes and redirecting their food
choicesanddietary behaviour(McGloinet al., 2009; Jacobset al.,
2017).

Advice 2

1) Balanced messages referring 

both to health benefits and risks

2) Provide knowledge about 

environmental sustainability as 

part of seafood consumption 

advices
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Further readings



Å Now or later…
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