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77 %
of people in the Nordic countries 

think it is important that an ecolabel 

is objective and independent 

74%
of people in the Nordic countries 

think that the Nordic Ecolabel 

makes it easy to choose 

91% of people in Nordic countries are familiar 

with the Nordic Ecolabel

Nordic Ecolabelling  continually strives to increase awareness of and educate 
consumers about the Nordic Ecolabel and to increase the demand for products 
and services marked with the Nordic Ecolabel among consumers and professional 
buyers. Over 30,000 products and services are labelled with the Nordic Ecolabel.

76%
of Nordic people have trust in the 

Nordic Ecolabel 



How do we work? 

Development 
of

environmental
requirements

Application 
process

Control, 

lisence

Marketing of
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Revision of
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Selection of
produkt group

(RPS)



Arbeidsmiljø

Climate

Energy

Biodiversity
Waste,
re-use

Resource

efficiency

Function,  
quality

Chemicals Reduced
consumption

Health

Ethics, 
social

conditions

Work-
environment



Cleaning agents

Paper products

Machines and devices

Furniture and fittings

Textiles

Building materials

Houses, schools

Services (cleaning, 
laundry, printing, 
accommodation)

Equity funds

Groups of Product Categories






