Public consultation - Review of the marketing
standards framework for fishery and
aquaculture products
Fields marked with * are mandatory.

Introduction
European Union (EU) marketing standards define specific quality requirements for EU and non-EU fishery
products that are sold in the EU’s single market.
The EU set marketing standards in 1989 (for canned sardines), 1992 (for canned tuna) and 1996 (for fresh
fish), with a focus on quality criteria.
A recent evaluation of those standards showed that the overall impact has been positive but limited,
identifying a number of technical issues. More generally, the evaluation pointed to the limited scope of the
standards in terms of the products they cover and to the absence of criteria related to sustainability
(including environmental, social and economic aspects). Meanwhile, trade in seafood products (wild and
farmed fish, molluscs and crustaceans, in fresh, frozen or processed form) has evolved and imports
(particularly farmed fish and processed products) from non-EU countries that are not covered by EU
standards have increased. This has also led to a reduction in the contribution of marketing standards to fair
competition in the single market.
Sustainability is at the heart of the Commission’s farm to fork strategy. The strategy aims to make food
systems fair, healthy and environmentally friendly.
While there are a number of private sustainability schemes (e.g. logos or eco-labels) for wild and farm fish,
there is currently no EU legal framework to regulate or harmonise information on sustainability aspects
specifically for seafood products. The current revision of the marketing standards could be a potential
opportunity to address this.
This public consultation seeks to gather views from all relevant stakeholders on the revision of marketing
standards and the potential impact on the value chain and on consumers.
Respondents can choose to answer a technical part for specialists and professionals working in the sector
(estimated time to answer: 10 minutes) and/or a part for consumers and the general public (estimated time
to answer: 5 minutes).

About you
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* Language

of my contribution

Bulgarian
Croatian
Czech
Danish
Dutch
English
Estonian
Finnish
French
German
Greek
Hungarian
Irish
Italian
Latvian
Lithuanian
Maltese
Polish
Portuguese
Romanian
Slovak
Slovenian
Spanish
Swedish
*I

am giving my contribution as
Academic/research institution
Business association
Company/business organisation
Consumer organisation
EU citizen
Environmental organisation
Non-EU citizen
Non-governmental organisation (NGO)
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Public authority
Trade union
Other
* First

name

* Surname

* Email

(this won't be published)

* Scope

International
Local
National
Regional
Are you active:
In the EU only?
Outside the EU?
* Organisation

name

255 character(s) maximum

* Organisation

size

Micro (1 to 9 employees)
Small (10 to 49 employees)
Medium (50 to 249 employees)
Large (250 or more)
Transparency register number
255 character(s) maximum
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Check if your organisation is on the transparency register. It's a voluntary database for organisations seeking to
influence EU decision-making.
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of origin

Please add your country of origin, or that of your organisation.
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Democratic

Saint Kitts and

Republic of the

Nevis

Congo
Denmark
* Publication

Liberia

Saint Lucia

privacy settings

The Commission will publish the responses to this public consultation. You can choose whether you would like
your details to be made public or to remain anonymous.

Anonymous
Only your contribution, country of origin and the respondent type profile that
you selected will be published. All other personal details (name, organisation
name and size, transparency register number) will not be published.
Public
Your personal details (name, organisation name and size, transparency
register number, country of origin) will be published with your contribution.
I agree with the personal data protection provisions
* In

what capacity would you like to respond to this questionnaire?
As a stakeholder/specialist with an interest in seafood products
As a consumer/member of the general public

Questions for stakeholders/specialists with an interest in seafood products
In which fields is your organisation active (several choices possible):
Production (fisheries)
Production (aquaculture)
Processing (fisheries)
Processing (aquaculture)
Distribution/wholesale
Retail
Label or certification scheme
Consulting
Other
If other, you can provide more information here:
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Technical aspects

The recent evaluation found that common marketing standards for fresh seafood
products had led to Member States using common terms for these products.
However, the evaluation also found that implementation of these standards by
Member States and at auctions within Member States remains inconsistent. What
impact do you think a more harmonised implementation of existing marketing
standards by Member States would have on the following issues?
.

Very
positive

Positive

Neutral

Negative

Very
negative

Cross-border sales within the EU
First sale distance selling
Comparability among EU products
Comparability between EU and non-EU
products
Administrative burden
Production costs

The evaluation of marketing standards found that the terms ‘superior’ and ‘extra’
are commonly used in the aquaculture sector to describe the superior quality of a
product without clearly defining them, which can be misleading for consumers. This
problem could be addressed by defining these terms in the regulation, through
marketing standards. What impact do you think that such a measure would have on
the following aspects?
.

Very
positive

Positive

Neutral

Negative

Very
negative

Functioning of the EU single market
Fair competition
Profitability of producers
Production costs
Administrative burden for producers
Consumer information
Information for stakeholders along the
supply chain
Quality of products
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Level playing field
Price competitiveness

The evaluation of marketing standards found that, for certain stakeholders, it would
be desirable to extend the criteria for freshness and size to additional species such
as turbot, halibut, catfish and witch. This problem could be addressed by including
these species in a revised version of the marketing standards. What impact do you
think that such a measure would have on the following aspects?
.

Very
positive

Positive

Neutral

Negative

Very
negative

Functioning of the EU single market
Fair competition
Profitability of producers
Production costs
Administrative burden for producers
Consumer information
Information for stakeholders along the
supply chain
Quality of products
Level playing field
Price competitiveness

The evaluation of marketing standards found that differences between Member
States in the minimum amount of fish content in frozen fish fingers led to quality
problems across the single market. This problem could be addressed by
establishing a standard for the minimum fish content in frozen fish fingers at EU
level. What impact do you think that such a measure would have on the following
aspects?
.

Very
positive

Positive

Neutral

Negative

Very
negative

Functioning of the EU single market
Fair competition
Profitability of producers
Production costs
Administrative burden for producers
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Consumer information
Information for stakeholders along the
supply chain
Quality of products
Level playing field
Price competitiveness

Sustainability (environmental, social, economic) aspects

To what extent do you consider the following information on sustainability to be
relevant for seafood products?
.

To a great

To some

To a small

Not at

Don't

extent

extent

extent

all

know

Impact on fish stocks
Impact on carbon footprint
Impact on food waste
Other impacts on the
environment
Impact on working
conditions
Other social impacts
Impact on profitability of
producers
Other economic impacts

If you chose other environmental, social or economic impacts, please specify:

How important is information about sustainability aspects of seafood for the
different stakeholders in the supply chain?
.

Of great

Of some

Of little

Of no

Don't

importance

importance

importance

importance

know

Catching sector
Aquaculture sector
Wholesalers
Canning industry
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Other processing
industry
Importers
Exporters
Retail
Consumers

If the Commission were to incorporate certain sustainability aspects[1]
(environmental, social or economic) in EU marketing standards, what impact do
you think it could have?

[1] Illustrative examples would be the condition of a certain fish stock for an
environmental aspect or labour conditions for a social aspect.
.

Very
positive

Positive

Neutral

Negative

Very
negative

Impact on supply of sustainable products
Impact on consumer attractiveness of the
product
Impact on competitiveness of EU operators
Impact on SMEs
Impact on operators in non-EU countries
Impact on margins along the supply chain
Impact on level playing field
Impact on achieving the objectives of the
common fisheries policy

You can provide additional information on the above or other types of impacts here:

Does your company have in place a formal sourcing policy on any of the options
below? (Mark all boxes that apply to your company)
Use of a sustainability statement/label/logo
Blacklist of species
Fishing gear
Preference for wild caught fish
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Preference for farmed fish
Production methods for aquaculture
Carbon footprint/pollution
Waste water guidelines
Food waste
Use of GMOs
Use of antibiotics
Preferred collaboration with companies certified under sustainable standards
(e.g. ISO 26000)
Traceable supply chain
Fair wages
Other
If other, please specify:

You have reached the end of the technical part of the questionnaire. The next questions are aimed at
consumers and the general public to gather information on their consumption habits.

Do you want to provide answers to the consumers/general public questionnaire?
Yes
No

Document upload and final comments
You can upload further relevant information (e.g. a position paper, report) here.

Uploaded documents will be published alongside your response to the
questionnaire. You are not required to upload any documents, but if you choose to
do so, they will be used as additional background information to better understand
your position.
The maximum file size is 1 MB
Only files of the type pdf,txt,doc,docx,odt,rtf are allowed

You can raise specific points not covered by the questionnaire here:
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As a follow-up to this questionnaire, would you be willing to answer more detailed
questions on sustainability criteria that could be proposed in the revision of
marketing standards?
Yes
No
If yes, your phone number and/or email address should be noted here:

Questions for consumers/the general public
Consumption

How often do you buy seafood products (wild and farmed fish, molluscs and
crustaceans, fresh, frozen or processed)?
Never or almost never
Less than once a month
At least once a month
At least once a week
In the following questions, ‘sustainability’ covers the environmental, social and economic aspects of
sustainability.

As a consumer, to what extent do you pay attention to information on sustainability
when buying seafood?
To a great extent
To some extent
To a small extent
Not at all
Don't know
How do you identify sustainable products when buying seafood?
at most 3 choice(s)

Species
Eco-labels and logos
Organic fish farming
Geographical catch area
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Country of origin
Locally fished or farmed
Fishing gear
Farmed fish
Wild fish
Other, not listed above:

To what extent do you consider the following information on sustainability to be
relevant

for

.

seafood

products?

To a great

To some

To a small

Not at

Don't

extent

extent

extent

all

know

Impact on fish stocks
Impact on carbon footprint
Impact on food waste
Other impacts on the
environment
Impact on working
conditions
Other social impacts
Impact on profitability of
producers
Other economic impacts

If you chose other environmental, social or economic impacts, please specify:

As a consumer, are you prepared to pay more for products that are more
sustainable than standard products?
Yes
No
Would rather not say
If yes, how much more?
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Marginally more (1-5%)
Slightly more (5-15%)
Considerably more (15-50%)
Substantially more (above 50%)
Existing sustainability schemes/potential role of EU

To what extent do you agree with the statements on seafood products below?

.

Strongly
agree

Agree

Disagree

Strongly

Don't

disagree

know

I pay attention to sustainability logos and
labels
I trust the sustainability logos or sustainability
information on seafood products managed by
private companies and organisations
I trust the sustainability logos or sustainability
information on seafood products if they are
regulated by public authorities
I appreciate the number and variety of
sustainability logos
I find the number and variety of sustainability
logos confusing
There should be a common approach to
sustainability statements across the EU for
seafood products
I would like to have sustainability information
on all seafood products
I would trust sustainability claims more if I
could easily access information about the
basis for these claims

Could the EU play a stronger role in relation to information on sustainability and
labels for seafood products?
Yes
No
Would rather not say
Do you have any specific ideas about how the EU could play a stronger role?
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Thank you for your contribution.
Document upload and final comments
You can upload further relevant information (e.g. a position paper, report) here:

Uploaded documents will be published alongside your response to the
questionnaire. You are not required to upload any documents, but if you choose to
do so, they will be used as additional background information to better understand
your position.
The maximum file size is 1 MB
Only files of the type pdf,txt,doc,docx,odt,rtf are allowed

You can raise specific points not covered by the questionnaire here:
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