Market Advisory Council

Working Groupl: EU Production

Minutes of the meeting
Thursday 16 Mag019
14.00-17:15
Avenue de Cortenbergh 168,
1000 Brussels

Welcome fromthe Chajf S|y h Q52 y 2 3KdzS
Seepresentation here:
https://marketac.eu/wpcontent/uploads/2019/02/MAC_WG1 Presentation_Meeting16.05.19.pdf

Adoption of agenda and minutes last meeij (12.02.19: adopted

Action points last meeting
 State of play of the decisionsmade duein f I &0 YSS G Ay 3YinfdrBatioi h Q5

Agreed set of Recommendatiotts Executive Committee: COMPLETED
- Marketing Standards:
o Advice to be split in fresh products (to be forwarded to Execuflsenmittee for
adoption): COMPLETED
o Canned tuna and sardines Focus Gro(tp further discuss the issue):
COMPLETED
- STECF: MAC will request the EC to be a participant in the annual expgpt ayrd
Chairman tdollow up with Commission: ONGOING
-  EUMOFA: Week will be given to complete the questionnaire with further questions and
members will be invited to filhithe last draft within 3 weeks: COMPLETED
- PMP workshop: To beifther discussed ineptember.

EMFF
1 State of play of the adoption of the dossielinformation

Information by theCommission

The European Parliament (EP) adopted its positiofirstt reading on 4 April 2019. Thew

EP might wish either to endorse the first reading position or to reopen the debate.

Member States arestill negotiatingwithin the Council.The Presidency will try to reach a
LI NGAFE FINBSYSYy(d 2y-JuieKS [/ 2dzy OAf Qa YI YR
Trilogues might start ithe fall.

1 Comparison MAC recommendation with EP amendments

EP position coincides with the MAC position on the following:
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. Avoid an overlapping between programming periods
. Reducing administrative burden
. Reference to fisheries and processing dbuting to food security
. Storage Aid reintroduction
. PMPs continued financial support
. Control
. Promotion campaigns
. Aquaculture
. Value Chain and Marketing
10.Processing
11.Market intelligence
12.Information, communication and publicity

OCoO~NOOOTDS,WNPRE

Areas not covered by EP
1. Capital funding ACs
2. Transitional arrangements

See comparative tablehere: https://marketac.eu/wpcontent/uploads/2019/02/EMFF
%E2%80%980mparisorbetweenrMAGadviceand-ERreport.pdf

1 Future work

MAC will continue to peruse itecommendations witlihe EU Institutions

Marketing Standards
Pim Visser, Chair of the Focus Group on Marketing Standardiscussion

The WG1 Chairrecalled that ithad been agreed in the previou8VG meeting to split the

draft MAC advice on marketing standards in two: one on standards for fresh fish and one fot
processed fishThe advice on fresh fish was adopted and sent to the Commission. The one
on processed fish is still under discussion.

One isse that should beclarified is the issue of level playing field related to marketing
standards The advice on fresh fishs adopted by the Executive Committ&e(i I (i S &ir ( K |
competition should be guaranteed by the marketing standards. But social dlermenby
nature not part of the marketing standards, so referring to those does not betige
scope of the advecof the MAC on the marketirsjandards. That belongs to the work of the
Focus Group on Level Playing Field (LPF) and should be deadtthathcontexte

CFFATheGood Fish FoundatioirEAP and ETiere of the view that, in light of the recent
discussion on this is WG2, we should consider adding environmental and socia
considerations in the discussion on marketing standards. As, niagkstandards is one of
the toolsthat could be used to address the uneven playing field with regard to social and
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environmental issuedt was concluded that this issue could be addressed in the processed
fish standard.

The Chairof the focus groupyave a short overview of the state of play of the dossier. He
stressed that lhe existing Regulatiomlates back tai KS Qdpn FyR G§KS NBI
and the legislative framework has evolveithe Regulation need® be readapted.

In Bilbao the MAQield an open discussion, but the difference of positions between the
catching sector and the processing sector came into light. Therefore the paper was split tc
fresh and to processed fish. In the entdetMACdelivered an advice on fresh fish, but it
failed on processed fish.

Freshfish
o0 Brief explanation on the content of the advice

- Regulations 2406/96 and 1379/2013 should te¥ised and updatedor the sake of
ensuringharmonisation, simplification and level playing field.

- The MAC insists on thenportance of ensuring a level playing field with regards to
traceability information provided on a businesbusiness level5 by both imports and
EU products.

- Minimum marketing sizes should be coherent with minimum conservation sizes.

- Freshnesgategories are considered relevant only at first sale in the chain hence the EU
legislation should only indicate whether a product is fit for human consumption or not fit
for human consumption.

- Freshness categories are considered relevant only at firstisahe chain.

- Remote buying and selling may require a harmonised and standardized sytsiem,
development of which should be left to the business operators.

- The European Commission should identify an optimal degree of flexibility within this
regulationso to allow business operators to meet the different market demands, while
keeping the highest possible level of harmonised standards that would preserve the level
playing field.

- The MAC believes more efforts are needed when it comes to harmonised
implemertation of EU regulations and supports more controls in the market.

- TheMAC stresssthe importance of coherence with other EU rules (food safety, hygiene,
consumer information, conservation rules) as well as with other relevant standards.

Seethe MAC adwe here:
https://marketac.eu/wpcontent/uploads/2019/02/MACAdviceMarketing-Standards
FRESI28.03.2019.pdf

and the Commissida@ply here:
https://marketac.eu/wpcontent/uploads/2019/02/2018)4-26-Marketing-standards
Commissioneply-to-MAGadvice. pdf

TheWG1 Chaioutlined the action pointsaround this adviceghat need to be looked at
- 2SS g2dA R tA1S (G2 3ISG (oKeSf theRACYdcamimEr@lafidna  N.
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that there should not be mandatory quality standards any new proposal
- TheFG needs to workurtheronlj dz t AG& adl yRINRaAZ | aszx 2y
published, the MAC should provide an advice on whether marketing standards should
be revised.

U Processedish
o Discussion orthe processandthe content of the draft advice

TheChair of WGInade a plea that the various organisations / members of the MAC
should try tocontinuetalking to each other and reach compromises.

TheChair of the F@®bserved that members should make an effort to come up with
gualitative advice. Hexpressed his disappointment that there was no agreement in
the end due to the polarised positions among industries. He urged AIPCE to
reconsider its position and to conteack to the table to discuss. The world context
has changed, societal dends have evolved, social / labour and environmental
concerns became important. Therefore discussions should go on so that we are able
to send a message to the Commission that we should look at marketing standards,
not necessarily change the current ongs.KS CDQa (Gl &1 &aK2 dz
Regulation not necessarily to revise it. He urged members to agree on an advice to
be delivered to the Commissipntherwise the credibility of the MA@ ould be at
stake.

ANFACOQOsupported byANCITand ADEPALEoted that there is a nomegligible
minority which opposes to the draft advice on processed fish under discussion. He
explained his position bgecallingthat the objective of the Commission, was to get
GKS al!/ Qa FIROAOS 2y ¢ KS dokrs Mcami&cialsationd K 2
not whether the marketing standards for bonito and sardine were sufficietd.
wondered vhy and whatdo we wish tochange in the Regulation, if we really need
new marketing standards and, the current legislationvorks, why do we need to
modify it. He stressed thathte fact that the Regulation is old not, in itself,a valid
reason to modify itHe was also of the view thétaceability orlabour conditionsare

not issueghat should be included in every deba®nd 6 2 Y A (1 2 aRdnpleity 2 NJ
is a Spanisissueand we should not extrapolati to an EU leveleven ifANFACGs
alwaysready to discussAnd if thereare other objectivesconcrete and technical
issues in the legislatioime isalso ready to discuss and to provide concrete solutions.
Generally speakinghe concluded,marketing standards are sufficienadapted to
current times and do noheed to be changedADEPALEdded that those who apply

the current regulation consider thahis works and there is no need to change. He
was of the view thatlie standardsn the legislation are already high and, therefore,
there is o needto revise then. He believes that the current draft advice is weak
because of differences of positions amtdnsequently, it would not be useful for the
Commission. He concluded that it would be preferable to wait for the external study,
on which the MAC can then elaborate.

ZEAr
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On the opposite sideCuropéche CAPEOceanaand ETFspokein favour of the draft
advice.Européchereminded, agreeing with the Chathat there have been already
two reforms of the CERince the regulation on marketing standards is in platee
legislative framework and its philosophyas changedAnd marketing standards
should be adapted to these changéte recalled that consenstdsr an AC advices

not mandatory it is an aspirationBut the duty of theAG is to discuss as much as
possible and, ultimately, tdeliver an advice, evenftifiere ae dissentingminorities,
which have to besimplyregistered According to Européchehé current legislation

on processed products leads to unfair competition, as the content of the cans does
not always correspond to the scientific name of the speciess iBhdamaging to the
fishing fleet and to the traditional canning industry and this is one of the reasons why
the regulation has to be updated.

The above organisationsoposedthat the Executive Committeshould consider the
paper as it standsput forward an adviceand vote on it There is a majority that
adzZLJLl2NIla GKAa RN}IFG FyR Al Aa G2 GKS
Commission.

The Commissionpointed out that tie external studycommanded byDG MAREs
already terminatedand time is very short for the MAC to provide advitee MAC
should notwait for the consultant to produce its study and then give its indute

al!/ Qa | ROAOS akKz2dzZ R y24 6S I YSNB NBI C
It was concludedby members that this ia question of credibility of this AC

The Chair of WG1 concludedfter the lengthy discussionthat the Chair of theFG
would be asked tocirculate a revised draft to FG members seeking a consensus
with a defined time limit. Ifno consensus can be reached the FG will forward the
draft to WG1 with the different opinions. WG1 will then deal with it in accordance

with the MAC rules of procedures and forward it to EXCOM for decisigain in
accordance with the rules of procedure.

EUMOFA
1 Analyss of the Questionnaires

For a detailed analysis spresentation here:
https://marketac.eu/wpcontent/uploads/2019/02/MAC_WG1 Presentation_Meeting16.05.19.pdf

Discussion

Bundesverband der deutschen Fischindustfdlowed by ADEPALEregretted that the

ok TN
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analysis is not representative, as only 14 questionnaires weceived. He noted that
information is not up to date (sometimes 3 yeaisl) and that there are errors irthe trade
data.He proposedi 2 KI @S | 2D{APDIaéKE2 3IDEGMDFANK 2
for what purpose.He also believed that iwould be useful if EUMOFA coultbver data
concerningconsumption / expenditure in quantity and value per montHresh products

For EMPA EUMOFA is amteresting tool, buthe regrets the fact that there is no data on
shellfish farming.t would be useful toput in place a statistical information systean
aquaculture inspired by what exists already in agriculture for 60 years mt®vstressed that

the MAC should be closely involved in the development of any legislative proposal on the
subject.

TheCommissionook good note that the tool is not usdriendly.

On the data on first saleshe pointed out thatweekly data comed$rom Member States
which are not dl willing or able to providethese data. And sometimethe data are not
timely enough.

Onaquaculture: the Commission is aware of the lack of data, but this is because of the gap:
in the legislationnot mandatory to supply dataEUMOFA is working aiternative ways to

fill the data gaps

On arors: he stressed that it iwery complex to makelata available so he encouraged
members tolet the Commission know whenever there is an error.

He informed participants that EUMOFA experts provide trainings, in cooperation with
Member States, who should / could invite stakeholders.

Recommendationgrom the replies to the questionnaire

A more useifriendly website geared towards users whigh not have expertise in accessing
market data
Make EUMOFA thést choice for those looking for market data; they should not require
professionalevel skills to access
Ensure consistency of tlsSales Note data particularly regarding timeliness and
weekly/monthly issues

o Alternative options explored to Sales Notes if not providing the requdedd.
More responsive query system

o Queriessent by email do not always produce a reply
Provide for additional aquaculture data

o E.g. production and fish feed price data
Increase live training sessions (e.g. demonstrations at European Seafood Expositior
Brussels)
A helpline in additiontothedzZNNBy i av dzSNB & FI OAf Al @
Errors highlighted by users must be acknowledged and corrected
| ROSNIIA&AS GKS @FtdzS 2F 9! ahC! Ay (GNF¥RS Lk
seasonal data
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9 Additional recommendationsrom the discussion

- It would beadvisableto put in place a statistical information system on aquaculture,
inspired by what exists already in agriculture for 60 years now.

- It would be interesting taunderstandwho is consultingB JMOFAand for what purpose.

- It would be useful if EUMOFAWd cover data concerning consumption / expenditure in
guantity and value per month of fresh products.

STECF

1 Update on Commission discussions
Chair
MAC has a lot of expertis€he annual STECF takes place in June. We would like to formalise
aninvitation of the MAC to attend as an observer.
Commission
The STECF is a Commission advisory body.
Commission is more than happy to accept the MAC as an observer.

1 MAC input toSTECFleet report ¢ discussion
Chairman to attenchext annual meetingcheduled for the 8 to the 10" June in Dubliras

an observer

17:05 Summary of actionpoints

- EMFEMAC will continue to peruse its recommendations with the EU Institutions.

- Marketing standards for anned products Revised draft to be circulated FG members with a
defined time limitto comment. WG1 and EXCOM will deal the draft in accordance with the
rules of procedure.

-  EUMOFAAgree on set of recommendations at the next W@ September

- STECKChairman to attend as an observatrthe nextannualfleet economic reporimeeting in
June3to 10" in DuMin.
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